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Welcome to the Etihad Rail Brand Guidelines. This comprehensive 
guide will provide you with everything you need to understand and 

Introduction01
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Mission

‘To serve the UAE in 
providing vital connectivity 

‘We connect communities 
and industries, enhancing 
the national economy.’

A clear and attainable goal we strive for every day. Our mission statement is a 
distillation of what we do and how we make our vision a reality.

Vision A long-term aspiration for how we move forward and the future we hope to create. Our 
vision helps clearly identify our ambition and reason for being.
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Tagline

Narrative

We Move Together

economy, our nation and beyond. Wherever we go, communities are springing up and industries are 
thriving around us.

They’re a network on which a new generation of businesses and products are being built. A true 
rail ecosystem designed to move us into the future just as it moves us from A to B. Opening up new 

collaboration. Rewarding curiosity.

All founded on a simple belief. That the closer we get, the stronger we become. That a nation connected 

This is the future we’re creating. And it’s a future to be shared.

Yes, we’ll change how we move.

But one thing never changes: we always move together.

uniting communities through seamless rail travel. 
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Values Core beliefs that shape our internal culture and are expressed to the world. Our values are 
critical to the existing and future developments of the brand.

Connected

Creative

Wherever we are, whatever our focus, 
we work as one team in service of one 
goal in the spirit of our nation.

Inspired by our leadership, we seek 
out innovative ways to reinvent our 
industry.

Committed

Considerate

We keep our promises - to our 

other.

that is proud to serve, and 
understands the responsibility 
we have, to our community, 
environment and our nation.
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Logo0

quickly communicate our name and identity to the world.

Contents Elements Overview
Construction
Logos
Clearspace
Colour Variations
Single Colour
On Image
Scaling
Avatar
Business Unit Logos
Don’ts
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Elements Overview

Primary Logo

Symbol

Avatar

Freight logo

Together, the logo, wordmark, symbol, and avatar create our identity suite. The 
logo is used most often as it contains the most information, both the expressive 
symbol and informative wordmark. The symbol and wordmark are used next 

Primarily used in most cases 
including for mobility and 
infrastructure.

Only to be use upon request.

Only to be used upon request.

logo. Used in very small or complex 
environments where using the full 
logo is not applicable.

Only used in freight related context
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Primary Logo Our primary logo captures the essence of Etihad Rail and should be used 
as the main representation of our brand.
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Symbol The symbol features the icon from our logo, without the wordmark, and 
is used when space is limited.
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Freight Logo This is our alternate logo for freight customers, derived from our Primary 
logo. It is used exclusively when communicating directly with freight 
related context.
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Logo Clear Space

Primary logo

Symbol

purpose, the x height between top and baseline of the English wordmark has 

Shown below the diagram outlining the construction of the minimum space.



For additional questions contact:
branding@etihadrail.ae

©2024 Etihad Rail
etihadrail.ae

Etihad Rail Brand Guidelines Version 1.0

Colour Variations When combining the logo with brand colours, always ensure there is ample 
contrast in colour pairings. The following examples are approved combinations.
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Single Colour Always maintain ample contrast between the background and the logo.
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On Image When combining the logo with brand colours, always ensure there is ample 
contrast in colour pairings. The following examples are approved combinations.

Primary white logo

Full white logo

This logo is used on most cases.

On videos or images where the 
complexity of the background 
cannot be fully controlled, use 
this version of the logo to ensure 
maximum legibility.
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Scaling The logo has been carefully crafted to read 
well, even at small sizes. There is no limit at 
large scale, but be careful at smaller sizes. If 
legibility is an issue, it’s too small.

Recommended minimum size is 20 pixels for 
screen, and 1/4 inches in print.
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Avatar
The avatar is the simplest form of a logo. Reduced to 
its basic elements, our main symbol is framed within 
a circle in our signature red. This is only used for very 
small applications like social media avatars, favicons or 
watermarks. Never treat this as a primary replacement for 
the full logo and symbol.

Avatar clear space Using the Avatar for Social Media

applications. Never alter its construction.

The logo is used in full white if the image underneath is not appropriate for the 
reverse colour variation.
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Business Unit Logos Below are logos for our business units. Follow the same format 
when creating new ones.

Mobility

Infrastructure
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Business Unit Logos Do not diminish the value of the logo in our brand. Avoid the 
following treatments.
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Colour Palette0

background with expanded values for balancing both information 
and expression. 

Contents Primary Palette
Secondary Palette
Colour Ratio
Colour Combinations
Don’ts
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Primary Palette The following values represent our primary palette. These are used most often in the system and 
should be relied on when the colour palette must be limited.

Name:
CMYK:
RGB:
HEX:

Name:
CMYK:
RGB:
HEX:

Name:
CMYK:
RGB:
HEX:

Name:
CMYK:
RGB:
HEX:

White
0/0/0/0
255/255/255
#FFFFFF

Unity Red
16/100/100/8
193/5/5
#C10505

Steel Track Grey
72/65/60/59
47/48/51
#2F3033

Black
0/0/0/100
0/0/0
#000000
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Secondary Palette Our secondary palette is designed to complement our primary colours. Only use the following 
values in branded material.

Name:
CMYK:
RGB:
HEX:

Name:
CMYK:
RGB:
HEX:

Name:
CMYK:
RGB:
HEX:

Name:
CMYK:
RGB:
HEX:

Sand
0/5/9/5
243/230/221
#F3E6DD

Aluminium Grey
9/6/0/29
164/169/180
#A4A9B4

Crimson
7/100/78/0
220/20/60
#2F3033

Light Steel Blue
30/16/4/0
176/196/222
#B0C4DE
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Colour Ratio
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Colour Combinations Some colours are not suitable to be used in combination with others. The following diagram 
demonstrates approved colour combinations.
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Don’ts Do not diminish the value of colour in our brand. Avoid the following treatments.
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Typography0

means of ensuring consistent expression in our communication. 
Our typographic system uses a limited set of weights in a clean 
style to evoke a sense of modern and calm.

Contents Primary Typefaces
Weights
Hierarchy and Type Setting
System Font
Don’ts
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Primary Typefaces For Arabic we always use Kanun.              For English we always use Wallop.

Arabic
Kanun

English
Wallop
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Weights Type weight provides hierarchy to distinguish between pieces of information. Use this as a guide 
for typeface weights employed in our brand.

Headlines/Titles
Kanun Bold

Arabic

Subheadlines/Subtitles
Kanun Regular

Body Copy/Captions
Kanu Light
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English

Headlines/Titles
Wallop Semibold

Subheadlines/Subtitles
Wallop Medium

Body Copy/Captions
Wallop Regular
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Hierarchy and 
Type Setting

When setting type, the leading should be consistent across various 
applications. Leading refers to the space between lines of text.

Leading can be calculated with the 
following formulas. Type sizes are for 
example only. 

Arabic
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Hierarchy and 
Type Setting

When setting type, the leading should be consistent across various 
applications. Leading refers to the space between lines of text.

Leading can be calculated with the 
following formulas. Type sizes are for 
example only. 

English
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Fonts
In cases where our brand fonts are inaccessible to the user, we 
use the following built-in system font Tahoma for both Arabic and 
English.

These are only used in internal 
communication materials, mainly on 
Microsoft programs. Otherwise, always use 
our brand fonts.

English

Arabic
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Don’ts Do not diminish the value of typography in our brand. Avoid the 
following treatments.
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Thank you!
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